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Resumo

O objetivo deste estudo € discutir o dilema sempre atual enfrentado por firmas formadoras de
precos: cooperar tacitamente pelos lucros (conluio) ou competir agressivamente pelo mercado
(combate). Um experimento adotado como método de investigacio produziu dados primdrios
coletados num Jogo de Empresas (MMG). A andlise descritiva, apoiada nos modelos de Atratividade
de Inddstrias, Andlise Microecondmica, Teoria dos Jogos e Andlise de Stakeholders. comparou os
resultados na cooperagdo e na competicdo, mostrou que a competicao prejudicou gestores (lucros
negativos), governo (menos tributos) e investidores (preco das agdes 23% menor). Em contrapartida
produziu alguns beneficios ndo sustentdveis: consumidores compraram 22% mais produtos a pregos
10% menores; duplicou o nimero de centros de distribui¢io e de vendedores e estes elevaram sua
renda (46%); produziu-se 21% mais computadores e 5% mais placas de meméria; contratou-se
13% mais operdrios e investiu-se 63% mais recursos em tecnologia (P&D). Conclui-se que para
neutralizar os maleficios da competic@o e promover crescimento econdmico sustentdvel deve-se
buscar formas legais de cooperar na competigiio, assegurando atratividade ao setor. melhoria
salarial com responsabilidade social, criagdo e manutengio de empregos, produtos de qualidade,
precos baixos e direitos do consumidor.
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ABSTRACT

The dilemma faced by oligopolistic price-taking companies was studied — tacit cooperation profit-
criented (collusion) or aggressive price competition market-oriented. The results obtained by an
=xperiment based on a Business Game (MMG) produced raw data from a seven-firm oligopoly
+wudied for four years. The descriptive analysis based on Industry Attractiveness, Microeconomic
~nalysis, Game Theory, and Stakeholders Analysis showed that competition destroyed value for
“vestors (profits were transformed into losses and company share prices fell 23%) and for the
=ovemnment (less taxes). In contrast, 22% more consumers were able to buy 22% more products
+ 7 cheaper, the number of distribution centers and sales representatives grew twice as much, 21%
~ore computers were produced, 13% more employees were hired. and 63% more investments in
‘=-inology (R&D). The results suggest that to neutralize the negative effects of competition and
“romote sustainable economic growth it is suitable for firms to practice legal ways to engage in
“wopetition and create a) superior attractiveness for the industry, b) social orientation by improving
* =225, creating and maintaining jobs, along with ¢) support for the economy’s development with
=7 products, higher GDP and taxes, and strengthening consumer wrights.
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